INTRODUCTION
The intent of this written component is to document my thesis exhibition, Food
Fight. The idea behind Food Fight is to raise awareness of how poorly we eat as a nation and how the media perpetuates this. Twenty-three works of art were displayed in Gallery 181-1 in the College of Design building at Iowa State University January 8 -19, 2007. Our lifestyles (whether intentional or not) tend to support a 'convenience food culture' and the increased consumption of foods high in fat, salt and sugar. Some factors that prolong dependence on these convenience foods are: rising incomes, longer working hours, more working mothers, time-poor/cash-rich parents, parents that have to work two jobs, and the basic lack of understanding of what proper nutrition is. In the United States we have fleets of trucks that travel across the country to deliver chips, candy bars and soda to our schools and market places. Frozen dinners and fast food meals from the drive through may be a constant for many Americans. Food is no longer a nutritional need, but a novelty that is designed to appeal towards our time restrictions and pocket books, not our health.
The impetus for the subject of food came from a health issue regarding my son.
He has Asperger's syndrome. With Asperger's syndrome there are impairments in regards to two-sided social interaction and non-verbal communication. Their speech is peculiar due to abnormalities of inflection and a repetitive pattern. Clumsiness is prominent both in their articulation and gross motor behavior. They usually have a circumscribed area of interest that leaves no space for more age appropriate, common
interests. An interest in rocks and chemistry is what occupies my seven-year-old son.
One theory regarding the cause of Asperger's (DeFelice) suggests that people with the disease cannot digest some foods properly. The undigested compounds set off a chain of events resulting in the production of psychoactive chemicals that affect brain function, possibly by creating opiate-like hallucinogenic substances that act on the brain in a toxic manner.
This premise has affected the way our family eats. We have taken a serious look at the food we consume. People react differently to distinctive foods. For example some people with autism can't digest gluten, which is a component of wheat and is responsible for the elasticity of kneaded dough and the "chewiness" of baked products like bagels.
Casein is also another food that may be indigestible for people with autism. Casein is found in milk. In addition, casein is used in the manufacturing of adhesives, binders, protective coatings, plastics, fabrics, food additives and most interestingly to me, paint.
Through my family's research of food and its effects on our son's health, we have become aware of many issues regarding food and wellbeing in our society. This was the basis of Food Fight.
FOOD ISSUES
Food Fight is a mostly satirical critique of mass media and the influence it has on the way we as Americans eat and how those eating habits affect people's health.
The Institute of Medicine found that one-third of American children are either obese or at risk for becoming obese and that child onset diabetes is on the rise among youth in this country. At the same time, high-calorie, artery-clogging foods are cheap and plentiful. Healthy foods can sometimes be hard to find. And children are surrounded by increasing amounts of junk-food advertising. The food industry spends an estimated $33 billion a year on ads and promotions. "When you have $33 billion of marketing aimed at you, challenging you to eat more at all times, it's difficult not to eat too much," says Marion Nestle, chair of the nutrition and food studies department at New York University and author of Food Politics. (Raeburn) For this body of work I chose to focus on how the media controls what we eat and how that affects our health. Generally the health of our children is of utmost concern in this body of work.
The top five foods that cause children to become obese are; white refined flour products, white sugar, hydrogenated fat, processed fast foods, and saturated fat. Many cereals advertised toward children contain white refined flour and white sugar. "The shift from whole food to refined and processed foods is definitely one of the biggest contributors to the problem. Stripping a natural grain of its fiber, adding refined sugars, and adding chemicals is a one way ticket to weight gain for most," says Dr. Joey Shulman author of Winning the Food Fight. (Shulman) One study showed that during an hour of Saturday morning cartoons there were eleven food commercials, that's one food commercial every five minutes. Out of these commercials one third was for cereal, one third was for fast food and one third was for candy. From this data I determined that my thesis exhibition would give the same ratio of attention to each food type. The series Candy Corroded (Fig.1-4) , Cereal Killers (Fig.5-8 ) and Unhappy Meal (Fig.9-11 Each medium used was specific to the piece to evoke a feeling and convey a specific message. The thick encaustic of Primal Cuts helps us imagine the thick sludge of saturated fats that collect in our arteries and shortens our life span. Candy Corroded is created with enamel paint on the cold surface of plate steel. Various levels of holes are eaten through, much like the enamel of our teeth from corn syrup and sugars.
In this way of layering, concealing and revealing, I intend to create a work that is rich in depth in which a viewer can find new information each time they look at the piece. advertisements for food that is unhealthy for us and that this bombardment effects our health and ultimately insults our intelligence. First I will speak about the artists that influence me.
Bill Barminski is a versatile artist who draws from popular culture to create visually complex paintings (Fig. 12) . They function as cutting commentaries on our consumer culture by wittily appropriating images from advertising's past. Barminski's paintings function as puzzles. They are riddles to be solved as the viewer tries to figure out the relationships betweens the words and the images on the canvas. This is what I strived to create with the series Cereal Killers and the digital pieces Satan Gave Me a Taco (Fig.13) , Special Sauce (Fig.14) , and Sic (Fig.15) . Similar to Barminski's work, my aim is a humorous attack on the mechanisms that propel the consumer food culture.
The Pop Artist Wayne Thiebaud is well known for his highly graphic and lush paintings of cakes, cookies and candy (Fig. 16) . Art critic Thomas Hess wrote about Thiebaud's work: "Looking at these pounds of slabby New Taste Sensation, one hears the artist screaming at us from behind the paintings urging us to become hermits: to leave the new Gomorrah where layer cakes troop down air-conditioned shelving like cholesterol angels, to flee to the desert and eat locusts and pray for faith. " (Arnason) This was the intent with Primal Cuts (Fig.17-19 ). I present cuts of bloody, unnaturally red, The commercial uses sex to sell a chicken sandwich. Women are sucking ranch dressing off of their fingers, others are seductively pumping a hand pump rail car, while men are getting French fry erections (Fig.23) and shaves from the Dallas Cowboy Cheerleaders.
Burger king is notorious for using sex to sell fast food. They have used scantly clad women riding mechanical bulls and Paris Hilton washing a car in a bikini to sell their goods. I have seen ads for Uncle Ben's Rice and for microwave brownies that also use sex to sell food. "Sex Sells" is the motto for anyone advertising anything it seems; I for one am tired of it and feel that it insults my intelligence. This commercial was my first authentic experience in understanding how often advertisers exploit sex to sell us food; this eventually led me to explore how advertisers sell food to children.
Advertising that is directed toward children is often misleading. Cartoon characters are used to sell unhealthy food to children who cannot discern the difference between food that is good for you and food that tastes good. Great Britain's Food Standards Agency has put a ban on junk food commercials for this very reason. The
Board supported a pre-9pm watershed on advertisements for products high in fat, salt or sugar. Too many characters loved by children are being used to promote foods high in fat, sugar and salt, leaving their parents feeling powerless to say no. This is why Britain is also working on restricting the use of these characters on junk food and sugary cereals and would like them to be used on healthy foods, like fruits and vegetables. (Sabbagh) This information helped me in formulating the concept for the Cereal Killers series.
ARTISTIC INTENT
The intent of my thesis show was to help the viewers gain an awareness of the ugly truth behind the catchy, colorful, and memorable advertisements they see on television. I use images from advertisements for sugary cereals and fast food to create an have seen is that many foods advertised on television are unhealthy. That is they contain more fat, sugar and overall calories than an average person should consume.
Artists throughout history have used the medium of painting and design to make social change and to make comments on social injustice. I believe art is a powerful medium and that it can provoke thought and change. I will continue my quest for socially responsible art and design and intend to instill that in others through teaching. Series: Cereal Killers Title: Froot Noose  2006 Acrylic, enamel and collage on plywood subfloor. 42"x48" Series: Cereal Killers Title: Great.  2006 Acrylic, enamel and collage on plywood subfloor. 42"x48" Works by Bill Barminski Donald Baechler Red Sundae (The Blue Bowl). 1998 144"x144" Private Collection, New York Tendercrisp Bacon Cheddar Ranch Chicken Sandwhich commercial. Burger King, 2005 
